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35, TOOFLAYRRYE » LU T BADEE &XURAEEEFE:

LUXGEN;S & -Egl % he

EERETHEE GRP Reach Frequency | BESLSE | BHESE | BEEBEWNGRE

130.21 46.14 2.82 6,495,375 74,670,375 11.50
ADE¥ 1518 106.66 40.44 2.49 7,112,160 101,334,616 14.33
NAELLEL A 91%
ADEAZ#1H 83.91 36.94 2.27 - 92,546,615 14.25
& + + + - —
“, 1ZAEE RFE IPERE BIEE ENgE EREE
HEBBRIER —53e0% | a758% | 7138% | 4461% 66.17% 46.47%
ADE¥ 1518 38.62% 33.33% 55.18% 44 .81% 58.06% 30.39%
JFELLEME 91%
ADEAZ#{g 35.27% 30.44% 50.40% 40.93% 53.03% 27.76%
T + + + + + +

EERESMA [ BXESE ] 1£4,000,0007T~9,000,0007TAYAER » 1 H 1 R IREIRHIRRE DEEBRIKE -
2 BEEHEREEROR BRI 2 B E RO, #ET EIf £:2009/09/0122009/9/30 °

[LUXGEN)SE-EEERR | BEEREERRRE=

ft ERATANTE [LUXGENRE-FENRE | EABMNBENESEAS, 495, 3757t » MBEEERREEEE
EZ2EWEESEHRUEE= » (285 "LUXGEN 7 MPV;EE-H428 A SREEEZETHINKES | B TEL6LK5E-3%

FRzERE, -
AR AREERRSZBENESENRiETE

HE& EERER BHESE )
1 LUXGEN 7 MPV/5 B -#28 A SREEE ETHINKES 30 6,695,843
2 EITGLKSE-#IRER2EK20 6,559,998
3 LUXGENS & -8l %= 30 6,495,375

(ERRR BRI RS EEEAF D, fiEt B A& :2009/09/01222009/9/30)

EE1EE1 B SRER)EESHIKE

i

ft [ EEREEIEER ] BB - [LUXGENSE-FIER | fIEERE L » TEERBUIRE GRP)
AR EE SR TR E (Frequency) MUK IEEER R 2 B Reach) IRIRE S i FIIKE - BRHERES
WERSAVET H ESRE RV E LERB TR
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196.10 52.61 3.73 16,010,644 197,603,750 12.34
ADE¥ 1518 150.12 48.54 3.04 17,719,299 198,130,881 10.61
NFELLER(E 90%
ADEfZ#1H 120.43 43.86 2.75 - 179,025,314 8.94%
B2k + + + + +
o ZEE RIFE IPERRE BIEE ENgE EREE
HEBRZRER g 00% | a7.37% | 58.42% 74.21% 67.37% 38.95%
ADE¥ 1518 38.71% 35.65% 49.83% 50.01% 63.27% 32.59%
N LLEE 90%
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E2h + + + + + +

ELMRESMA [ BXESE ] 1£16,000,0007T~20,000,0005TAIAER] » iR HAE ZIBIEFMRIE D EBEERIKE -
2 B EREHERRE R R R R 2EE RO #RET B A:2009/09/01Z2009/9/30
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4 LUXGEN 7 MPV S & -1 25 A RFERIAEFRH %30 2009/09/14 2,056,695
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1 LUXGEN 7 MPV 55 -#28 A SEE S ETHINKER30 6,695,843
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1 | NISSAN TEANAS & 7,883 | 224,065 | 1096.1 | 516,657 50,673 10.20
2 |ELE-CLASSEH 8,479 | 247,520 | 508.5 | 402,036 27,663 14.53
3 |TOYOTACAMRY;SE | 6,233 | 186,985 | 439.1 362,110 24,833 14.58
4 | #ZOUTLANDER 5,646 | 194,750 | 471.8 | 358,504 24,531 14.61
5 | NISSAN;SE. 5,357 | 107,140 | 776.8 | 236,504 22,464 10.53
6 |ZMHPRIUSEHE 5201 | 181,955 | 347.6 | 335,268 22,152 15.14
7 |ZEZLANCERFORTIS | 5462 | 179,935 | 484.6 | 314,996 22,107 14.25
8 | TBHIGOLFRE 10,018 | 292,895 | 5754 | 252,856 21,283 11.88
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7 | T-MEREE 9,002 139,100 | 572.20 256,977 16,417 15.65
8 | 7-111HERE 6,734 148,795 | 388.10 261,237 16,117 16.21
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